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The article represent’s the studying of scientific works of foreign and domestic scientists,
who have handled the development and peculiarities of the organization of entrepreneurship.
Scientists, including author of the study, tend to believe that entrepreneurship is a manifestation
of economic freedom of the person, who has free choice and the ability to manage their own
employment so that they could achieve the greatest success. The main purpose of this study is
exploring and systematization of knowledge about entrepreneurship. The methodology of this
study is a historical approach to the research topic. The point of this approach is that it is necessary
to explore the historical development of the term “entrepreneurship”. As a result of the study, it
was found that six main theories of entrepreneurship should be noted, which examine the essence
of entrepreneurship from different points of view. The study also presents the main psychological
traits which entrepreneur should have. The article identified four social contexts that indicate the
entrepreneurial potential of the personality. Anthropological theory indicates that the personality
is influenced by social and cultural factors. Resource-based entrepreneurship theory emphasizes
the importance of external and internal resources in the formation of an entrepreneur as a subject
of economic performance. Considering the historical formation of the term “entrepreneurship”
it is established that the first definition of this term was recorded in the 12th century, but in the
main economists, scientists and entrepreneurs focused on this phenomenon since the 18th century
and until now that issue remains relevant and requires constant systematization of knowledge
about it.

Key words: entrepreneurship, enterprise activities, trade entrepreneurship, theory of entrep-

reneurship, classical and neoclassical theories, stages of entrepreneurship development.

Tonamms «nionpueMHUYME0» Nio 8NAUBOM 2100ANI3AYIUHUX 3MIH, AKI NOCMIUHO 8i00Y6a-
10MbCs 6 cgimi, HAbY8aA€ HOB020 0COONUB020 3micmy. Po36umok nionpuemMnuymea cmumynoe 0o
NOSABU HOBUX BUOTI6 eKOHOMIUHOT QIAIbHOCMI TIOOUHU, d OMdice, NPU3BOOUMb 00 3MIHU 1020 3Mi-
cmy ma oemadnell 1020 keinmecenyii. [lpobnemamura wooo cymi ma smicny noHAMms «niOnpu-
EMHUYMBOY € OUCKYCIIHUM NUMAHHAM, 5IKe 0062Ull HAC 3ANUUAEMbCS He Y32004CEHUM HAYKOG-
yAMU, OOCTIOHUKAMU, eKOHoMIcmamu ma nionpuemyamu. Addxce, NIONPUEMHUYMEO — ye OUHA-
MIYHULL npOYec NoCnynoeo2o0 CMeopenns bazamcmea, sxe gidiepac 6adcIugy poib ma € 0CHOG-
HOI CKAA008010 6 CYUACHIU eKOHOMIYi. B cmammi 6yno 8i006pasceno 00CiiOHceH A HAYKOBUX
npayb 3aKOpOOHHUX MA GIMUYUSHAHUX HAYKOGYIE, SKI 3aUMANUCS MEMAMUKOI0 PO3GUMKY M 0CO-
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bausicmio opearizayii nionpuemHuymea. Haykosyi, 6 m.u. agmop O00CHIONCEHHS, CXUNAIOMbCS
00 OYMKU, W0 NIONPUEMHUYMBO — Y€ BUSE eKOHOMIYHOI c80000U 0CODUCIMOCII, SIKA MAE BITbHULL
BUOID MA MOJUCIUBICTNG YAPAGIAMU GNACHOTO 3AUHAMICIIO MAKUM YUHOM, W00 00cAemu HallbiNb-
woeo ycnixy Ionoenow memor 0ano2o 00CHIONCeHHs € GUEUEHHS MA CUCTNEMATNU3AYIS 3HAHD
w000 nionpuemnuymea. Memooonoziero 0anoeo 00CONCeH s € ICMOpUdHUL NIOXi0 00 memu
oocrioxcenns. Cymo 0ano2o nioxody 6 momy, wo nompioHo 00CHOUmMU iCMOPUHUL PO3GUNOK
HOHAMMS «NIONPUEMHUYMBOY. B pe3ynemami 00caiodcents 6Cmanosieno, wo 6apmo euoinumu
wicmb OCHOBHUX MeOopitl NIONPUEMHUYMEA, AKI 3 PIZHUX TMOYOK 30pY PO32IA0AI0Mb CYMb NIONPU-
emHuymea. Takooic 6 00CniOHceHH] 6)10 HABEOEHO OCHOBHI NCUXONO2IYHI PUCHU, AKUMU NOBUHEH
60100imu nionpuemeysb. B cmammi 6y110 6usi81eH0 womupy coyianbHi KOHMeKCMU, Ki 6KA3y0mb
Ha NIONPUEMHUYBKE MOJMCIUBOCHIT 0cOOUCmOCmI. AHMPONON02IUHA Meopis 8KA3YE HA me, WO HA
ocobucmicme enausac coyiarvuull ma Kyiomyphuil pakmopu. Teopis nionpuemnuymea na oc-
HOBL pecypcié Ha20N0ULY€E HA BACIUBOCMI 306HIWHIX MA GHYMPIWHIX PECypCi8 ¥ CMAaHOGNeHH]
nionpuemyst ax cyo’ekma ekonomiunoi disionocmi. Posensoaiouu icmopuune cmanognenms no-
HAMMS «NIONPUEMHUYMBO» 6CMAH06IeH0, wo uje 6 XII cm. 6yno 3agikcosane nepuie gusnayen-
Hsl 0AHO20 NOHAMMI, Ale OCHOBHA Y8aed eKOHOMICMIB, HAYKO8YI& ma NiOnpuemyis 00 0ano2o
gernomery 6yna npudinena nouunaroyu 3 XVIII cm. i 00 HuHi Oane numanHs 3a1uuacmscs akmy-
AbHUM ma nompedbye NOCMItIHOT cucmemMamu3ayii 3HaHb NPo HbO2O.

Knrouosi cnosa: nionpueMHuymeo, nionpueMHUYbKa OisIbHICMb, MopeiéebHe NIONPUEMHU-
Ymeo, meopisi NIONPUEMHUYMEBA, KIACUYHA MA HEOKIACUYHA Meopii, emanu po3gumxy nionpu-
EMHUYMEA.

B cmamve ompasiceno uccnedosanusi Hayunvlx mpyoog 3apyOedcHuIX U OMmeyecmeeHHbIX
VUEHbIX, 3AHUMABUIUXCA MEeMAMUKOU pa3eumusi U O0COOEHHOCMbIO OP2AHUZAYUU MOP20B020
npeonpuHuMamenscmed. Yueunvie, 6 m.y. agmop Uccieo08anusl, CKIOHAIOMCS K MHEHUIO, Ymo
NPeONnpUHUMAmMeNnbCMEO — MO NPOsAGILEHUe IKOHOMUYECKOU c60000bL TUUHOCTU, UMeen c80000-
HbIlL 66100D U 6O3MONCHOCHIL YNPABTAMb COOCMBEHHOU 3AHANOCIbIO MAKUM 00PA30M, 4modbl
oocmuub Hauborvuieeo ycnexa. 1nagnou yenvio 0anHO20 UCCIe008aHUs AGACMCA U3VUeHUe U
cucmemamuzayus 3HAHUL 0 npeonpunumamenscmee. Memooonozaus 0anHO20 UCCIeO08AH UL 516~
JISLemcs uCmopudeckuti nooxo0 k meme ucciedosanusi. Cyms 0anno2o nooxo0d 6 mom, 4mo myxuc-
HO UCCe006amy UCHOPUYECKoe pa3euniue NOHAMUsL «NPeONPUHUMAMenbCcmeoy. B pesyrvmame
UCCe008anUsi YCMaHo6IeHo, Ymo CMoum GblOeIums uecms 0CHOGHLIX Meopuil npeonpunumMa-
menbemea, ¢ pasHblx MoYeK 3peHUs. paccmMampuealom cyme npeonpunumamenscmed. Taxoce 6
uccne0o8anuy ObLIU NPUGEOEHbl OCHOBHbIE NCUXONOSUYECKUEe Yepmbl, KOMOPLIMU OO0NHCeH 00-
aaoame npeonpunumamenu. B cmamove Ovinu obnapysicensvl yemvipe coyuanbhvlie KOHMeKCnul,
Komopbie YKa3vleaiom HA NPeOnpUHUMAamenCkue 803MOACHOCIU AudHoCmu. Anmpononozute-
CKas meopus ykasvleaem Ha mo, 4mo Ha IUYHOCb GIUsAem COYUANbHBIIL U KYIbMYPHLII PaKmop.
Teopus npeOnpunuMamensbCcmea Ha OCHO8e Pecypcos NOOUePKUBAen! 8AJCHOCHb GHEUHUX U BHY-
MPEHHUX Pecypcos 8 CIMAaHoGIeHUY NPEONPUHUMAMENS KAK CYObeKma IKOHOMUYECKOU Oesimenb-
Hocmu. Paccmampusas ucmopuieckoe cmanognenue NOHAMuUsL «npeonpuHUMAamensCcmeoy yema-
noeneno, umo ewje ¢ XII 6. ovino 3aghuxcuposano nepgoe onpeoenenue 0aHHO20 NOHAMU, HO
OCHOBHOE GHUMAHIUE IKOHOMUCIO8, YHEeHbIX U npeonpunumMamenei Kk OauHHomMy geromeny 0o
yoeneno nauunasn ¢ XVIII 6. u 6 Hacmoswee épems OAHHbIN 6ONPOC OCMAEMC L AKMYATbHbIM U
mpebyem noCMoAHHO20 CUCIEMAMU3AYUU 3HAHULL O HEM.

Kniouesvie cnoga: npeonpunumamenscmeo, npeonpuHuUMamensckas 0esimensHOCHb, mop-
2080€ NPeONpUHUMAMenbCME0, Meopus NPEONPUHUMATENbCIEA, KIACCULEeCKas U HeoKaaccuye-
cKas meopuu, dManvl pazeumusi nNpeonPUHUMAmMenrbCmaed.

Problem statement. Trade entrepreneurship as a type of human activity stands at many
thousands of years. At the beginning of the development of trade relations between people,
entrepreneurship was expressed only in trading activities. Today we can say that the term
“entrepreneurship” has gone through many stages of evolution, from a simple ideology
"to buy — to sell" to the statement that “entrepreneurship is an innovative human activity”.
Considering the formation of entrepreneurship in independent Ukraine, it was established
that enterprise activity began to develop in the country with the adoption of the Law
“On Entrepreneurship” in 1991. Today, this law contains numerous changes and additions, the
last one were made on January 29, 2020. Examining the scientist’s developments of different
years, it was found that there are many theories that explain the essence of entrepreneurship
from different points of view. Some scientists believe that entrepreneurship is a dynamic
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process of gradual creation of value, in which the main value are people who are able to risk
their own resources and time for creation of new product or service. Others believe that “it
is a human activity that is able to show initiative, creativity and agility in order to obtain
their own or public benefit”. Based on the above, there is a need in systematization of the
knowledge about entrepreneurship and studying of foreign and domestic scientific literature
about the historical genesis and development of this concept.

Review of recent researches and publications. Since the 18th century scientists,
economists, businessmen and statesmen actively research the essence of entreprencurship
and develop concepts of it. Thus, R. Cantillon noted that “entrepreneurship is primarily a
trade activity that aims to bring market supply in line with market demand. Secondly, it is
a risky activity. These are the two most important features of entrepreneurship” [1]. Such
prominent scientists as A. Smith, D. Ricardo, J. Schumpeter [2], J.B. Sei, E.F. McDougall,
A. Marshall, A.H. Cole, S. Bru, I. Kirzner, M. Weber [3], G. Stevenson, V. Sombat, P. Druker
[4], K. McConnell and others have studied the content of entrepreneurship, its functions,
kinds and types, signs and features. Exploring the scientific works of modern scientists it is
worth to note the work of such scientists as T. Oliynyk [5], M. Szczesniak [6], Z. Varnaliy,
0. Beshley [7], A. Vinogradska, A. Melnyk, L. Vorotina, O. Kartashova [8], T. Kovalchuk,
O. Prystemsky [9], S. Mocherny, A. Karnaushenko [10], V. Petrenko [11], Y. Nikolenko,
N. Tanklevska [12], V. Smirnov [13], L. Borovik [14], L. Boiko, Y. Kirilov, V. Krykunova,
G. Josan [16], M. Baldzhi [17], N. Savitska [18], I. Goi [19] and others. Despite the major
achievements of scientists about the essence and properties of entreprencurship, this issue
remains relevant and requires constant systematization and improvement of knowledge
about it, since the content of the term “entreprencurship” is constantly changing under the
influence of globalization processes in the economy.

The purpose of the article (formulation of the problem). The main purpose of this
study is exploring and systematization of knowledge about entrepreneurship.

Presentation of the main research material. Now, many scientists, including
the author of this study, believe that the essence of the term “entrepreneurship” was
changed under the influence of transformational and innovative processes in the world.
Until now, the category of “entrepreneurship” is not clearly defined; there are many
different definitions of entreprencurship represented in the sociological, psychological,
anthropological and economic literature. For example, in the sociological literature you
can find such definition as: “entrepreneurship is a phenomenon that happening in this
social reality” [4]. Therefore sociologists are studying “cultural conditions which are
connected with the development of entreprencurship, thus affect the change of views and
development of human groups and society in general” [13]. Influenced by researching
of sociologists, a new type of entrepreneurship appeared — social entrepreneurship, the
purpose of which is to improve the living standards and living conditions of certain social
groups and their further development.

Due to the fact that almost every scientific school has its own proposition about the
meaning of the term “entrepreneurship”, scientists have made several theories to explain
the essence of this category. These theories are based on economics, psychology, sociology,
anthropology and management. For more detailed definition of the quintessence of
entrepreneurship, it is necessary to look at its main theories, which are shown on Fig. 1.

The theory of economic entrepreneurship starts from classical and neoclassical theories
of economy. These theories explore economic factors which strengthen entrepreneurial
behavior.

Classical theory emphasized the importance of free trade, self-defined specialization
and fair competition. The most famous representatives of this theory are D. Ricardo and
A. Smith. This theory is the result of British industrial revolution, which took place in the
mid-1700s and lasted until 1830. The main role of the entreprencur was the production
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and distribution of goods on the competitive market. Classical theorists have identified three
main resources needed for production — land, capital and labor. But some scientists reject this
theory, because representatives of classical theory could not explain the dynamic processes
in the economy, which were committed in the industrial period [7].

|

Classical theory
Theory of economic { J
entrepreneurship ' |
Neoclassical theory J

Theory of personality features‘

P

Theory of psychological
entrepreneurship | ‘

Theory of need
for achievements

Theory of sociological

Theory of entrepreneurship
entrepreneurship
Theory of anthropological |
entrepreneurship
Theory of

entrepreneurship based on
the resources

Theory of financial capital
' \

Theory of social networks
Theory of J
entrepreneurship based on 2
the notential Theory of human capital

Figure 1. Theory of entrepreneurship
Source: formed by the author on the basis of [1-19]

The scientists who criticized the classical model have created the neoclassical school.
Representatives of this school pointed out that economic phenomena belongs to a cases
of pure exchange, which reflect the optimal ratio of two goods, that had led to the
transformation in the economic system, which in most countries was closed. Scientists
believe that economic system consists of exchange participants, the fact of exchange and
the impact of exchange on other market participants [8]. The combination of exchange
and marginal utility had prompted the development of exploring of entrepreneurship in
the neoclassical school.

Some scientists [13] have criticized neoclassical statements: firstly, total demand ignores
the uniqueness of entrepreneurial activity at the individual level; secondly, it reflects the
future value of innovations results; thirdly, the rational allocation of resources does not
consider the complexity of market systems; fourth, efficiency based on reduction in costs,
does not involve introduction of innovations. Fifth, it is not possible to trace all the input and
output flows in a market system.

Representatives of the theory of psychological entrepreneurship [6] emphasize the
importance of personal traits of the individual, which directly influence his entrepreneurial
decisions, which are necessary to achieve the goals. Moreover, fans of this theory give three
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features that are associated with entrepreneurial abilities, which are risk, innovation and
independence.

J. Kuhn noted that “personality traits are the stable qualities of an individual, which
he exhibits in a particular situation”. Theorists believe that a person has inborn traits
and qualities, what naturally makes him an entreprencur. This theory gives a certain
understanding of natural characteristics, but scientifically, it is possible to explain the actions
of the personality only by observing the behavior of the current entrepreneur.

Some traits of a person nature, which related to entrepreneurial activity, are based
on opportunities and demonstrate a high level of creativity and innovation, as well as
show a high level of managerial skills. Representatives of the theory of psychological
entrepreneurship note that most entrepreneurs are optimistic, emotionally resilient and can
quickly make managerial decisions, hardworking, demonstrate dedication to their own
business and perseverance, as a rule, want to improve the their business all the time, also
have a transformational temper, as far as they are learning throughout the entire life and
use their failures as a tool for improvement. Entrepreneurs believe that they can change the
situation, they are honest people and able to predict positive results.

However, the author of the study believes that the theory of psychological entrepre-
neurship is not completely confirmed by the actual evidence of representatives of this theory.

The theory of neediness for achievements is focusing on the applied entrepreneurial
qualities and locus of control [6]. Every successful entrepreneur desires to reach success.
Scientists assume that there is a link between motivation and entrepreneurship, as a result
proving that motivation may be the only convincing personal factor associated with the
formation of a new enterprise.

Sociological theory is the third main theory of entrepreneurship. The sociological
enterprise is based on a social context. In other words, society is the main focus in
sociological theory. P. Reynolds highlighted four social contexts relating to entrepreneurial
opportunities [6]:

1. Social communications — the focus is on building social relationships and connections
which promote trust. An entrepreneur should not illegally use the preferences of people
illegally for reaching success, because success is a result of maintaining trust from customers
and partners.

2. Stage ofthe way oflife, which consists of analyzing of life situations and characteristics
of people who decide to become entrepreneurs. People's experiences affect their thoughts
and actions, that’s they decide to change their own lives and society for the best.

3. Ethnic identification — sociological background is one of the decisive factors that
stimulate a person to become an entrepreneur.

4. Ecology of the population. Environmental factors play an important role in business
organization. Political system, government legislation, clients, employees and competition
are those environmental factors that can affect the effectiveness of the newly minted
entrepreneur [6].

The fourth theory of entrepreneurship is called anthropological. Anthropology — is
exploring of the background, development, customs and religion of the community or the
culture of people in society. Representatives of anthropological theory note that a person
who successfully manifests himself in entrepreneurship is influenced by the social and
cultural context.

This theory is a certain model of cultural entrepreneurship. The model indicates that
entrepreneurial activity is carried out under the influence of its own culture. The ethnicity
of the entrepreneur affects his decision and behavior, and the culture reflects the special
ethnic, economic, environmental and political manifestations of man. Therefore, the
cultural environment affects a person’s attitude to the environment and his entrepreneurial
behavior.
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Well-known representatives of the theory of entrepreneurship based on opportunities are
P. Drucker [4] and G. Stevenson. This theory is based on human capabilities which provide
a broad conceptual foundation for business research.

According to supporters of the theory of entrepreneurship based on opportunities
“Entreprencurs don’t cause radical changes, but they use opportunities which create
changes (apply technology and take into account the consumer preferences of customers).
Entrepreneur looks for changes, reacts to them and uses them as an opportunity all the time”
[4]. P. Druker noted that entrepreneurs are more focused on opportunities based on changes
than on the problems themselves.

G. Stevenson has expanded the content of this theory and proposes to add ingenuity to
it, because ingenuity is based on researches that allows to identify the differences between
entrepreneurial and administrative management. G. Stevenson found in his research that the
center of business management is the search for opportunities without taking into account
controlled resources [13].

Representatives of the theory of entreprencurship, based on resources, claim that the
access of founders to resources is an important stage in the development of entrepreneurship
and affect the increase the number of newly minted enterprises. This theory emphasizes
the importance of financial, social and human resources in the development of
entrepreneurship. Quick and easy access to resources improves human's ability to prove
himself as an entrepreneur. Financial, social and human capital allows dividing the theory of
entrepreneurship based on resources into three subspecies:

1. Theory of financial capital or liquidity.

2. Social capital or the theory of social networks.

3. Theory of human capital.

Research has shown that human capital factors are closely connected with person's desire
to become an entrepreneur, increase opportunities and entrepreneurial success.

From the above it is found that the field of entrepreneurship has many relevant theories
of entrepreneurship, which are supported by empirical researches of scientists.

As for the definition of the term “entreprencurship”, the first content of this term was
fixed at the beginning of the 12th century in the French dictionary Savary’s Dictionnaire
Universel de Commerce, which was literally translated as “the one who takes responsibility”
and referred to a person who is working on the project or taking the initiative. But from
1755 entrepreneurship is gaining great popularity among scientists, businessmen, figures
and economists as a field of research (Table 1).

While processing the scientific literature about entrepreneurship and forming the character
of an entrepreneur, it was found that this should be a brave, decisive person who is able to
take a risk. P. Druker emphasized that “every time you see a successful business, means
that once its owner made a bold decision”. Also, many scientists believe that entrepreneurs
should be innovatively oriented. For example, American scientist R. Ramelt in 1987 noted
that entrepreneurs “are creating a new business with some element of novelty”. Thus, novelty
and innovation are important basis of entrepreneurial activity.

E. Rydaut, well-known American scientist, gives the following definition of the concept
“entrepreneurs are individuals who creatively initiate, evaluate and organize the use of
wealth, create opportunities for business in uncertain conditions” [13]. According to the
author, this definition thoroughly covers and characterizes the image of the entrepreneur as
a business activity.

Examining Ukrainian regulations, it is established that the Law of Ukraine “About
Entrepreneurship” provides the following definition of the term “entrepreneurship”: “it
is a direct independent, systematic, risk activities for production, performance of works,
provision of services aimed on getting a profit, which implement by individuals and legal
entities registered as business entities in order prescribed by law” [20].
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Table 1
Historical formation of the term “entrepreneurship”
Ne | Year Definition Source
Entrepreneur is a person with unfixed income, who risks
making purchases under the certain prices and selling under . .
S ”» . Rich 1l

uncertain prices. In addition, the economist noted that (Igs}?- rgrgscngl on
entrepreneurs are engaged in speculation and risks “... pay .

1 1755 Lo economist,
for them a fixed price in the place where they are purchased, .

. . ; . . businessman and
to resell in bulk or retail at an indefinite price ... These financier)
entrepreneurs never know how great the demand for them will
be..” Thus, risk and uncertainty are the heart of the concept.

He defined the term “entrepreneur’” and meant by its meaning
“... an owner who is capable of economic and industrial Adam Smith
exposure for the sake of fulfilling a certain commercial .

2 | 1776 - S ; » (English
conviction and achieving the main goal — to make a profit”. economist)
Entrepreneur carries out the planning, organization and
distribution of obtained financial results by himself.

“Entrepreneur displaces economic resources from the field
w1t.h lower producthlty aqd yield to a higher one. Jan Batiste Sei

3 | 1803 | This means that the scientist argued that the entrepreneur (French economist)
makes economic transformation, which in the future can carry
out the combination of production factors.

Alice Foot
4 | 1900 “Life success mostly depends on how open a person McDougall
is for opportunities and uses them when they appear.” (restaurant and cafe
entrepreneur)
The scientist noted that “entrepreneurs use resources more
profitably for production. Moreover, they are making a
new allocation and reallocation of resources! They are
entrepreneurs...”. The economist noted that “entrepreneurs
.- . Joseph Schumpeter
are people who use market opportunities through technical .

5 1912 | . : L . ., . (Austrian
innovations or organizational innovations”, and in another economist)
his work J. Schumpeter wrote: “The point of entrepreneur
functions is to identify and implement new opportunities,
production and implementation of new products... and
development of new markets”.

6 | 1949 Entrep.reneurshlp isa Well-focused activity almed at”creatlng, Arthur H. Cole
supporting and developing a profit-oriented business.

‘Entrepreneur is a person who makes decisions which
other don’t notice and finds new opportunities for business .

- SNt . . Israel Kirzner
development.” Moreover the scientist has identified the .

7 1973 w . P . (English
phenomenon “entrepreneurial spirit”, the essence of which economist)
was that “favorable attitude to public opportunities, which
others didn’t notice”.

“Entrepreneurship is about finding opportunities without

8 | 1975 | taking into account the resources that are currently under Howard Stevenson
control”.

Entrepreneur is always looking for changes, responding to it f:gg;?ﬁi{er

9 | 1985 | and using it as an opportunity.” Entrepreneurs are “the agents

. . ., consultant
of changes which catalyze innovation. and writer)

Source: formed by author based on [1; 2; 4; 6, 7; 13]
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The Commercial Code of Ukraine gives the following definition of the term:
“entrepreneurship is an economic activity carried out to achieve economic and social results
and for getting a profit” [21]. As for the term “trade entreprencurship”, some scientists equate
the content of this term with the term of “entrepreneurship”. M. Baldzhi gives the following
definition of the term: “trade entrepreneurship is a specific type of economic activity, the
purpose of which is to make a profit through the commodity-money and goods-exchanging
operations” [17].

N. Savitska notes that “trade entrepreneurship is the primary, main link in the field of
trade, its independent business entity, which is created for the purchase, sale and storage of
goods, the provision of various related services in order to meet the needs of the market and
make a profit” [18].

I. Goy and T. Smelyanska claim that “trade entrepreneurship is an activity connected
with the exchange, distribution and consumption of goods and services” [20].

Characterizing and describing the entrepreneurial activity, W. Spreg equated it with an
iron and noted: “do not wait until the iron heats up, heat it yourself”’. China has a special
proverb: “those people who say it is impossible to do, should not prevent people from
doing it”.

But in the economy there is such a thing as “analysis paralysis” or people who have ideas,
but do not implement them. So, there coming up external and internal reasons that prevent
implementation of business ideas. The world-famous founder of the Tokyo web company
GREE Yoshikazu Tanaka advises everyone who wants to engage with an entrepreneurial
activity — just take a step and start. Only by own experience and attempts it is possible to
bring ideas to life.

Currently, entrepreneurs have learned such methods as: smart startup innovations
(referring to the development of partners-customers, basing on design- thinking and
software), minimization of entrepreneurial risks, planning smart business experiments and
predicting market demand, although, more recently entrepreneurs starters began with the
wording of the idea, writing a business plan that is overloaded with calculations, cognitive
prejudices and unverified assumptions, and as a result, the implemented idea did not gave
the expected profit. Even with using methods of saving production, readiness to act — that is
what primarily stimulates a person to entrepreneurial activity.

Conclusions. Thus, entrepreneurship is a broad concept and also complex phenomenon
that combines a large number of significant ideas, from innovation and ingenuity to initiative
and the ability to risk. In other words, the essence of entrepreneurship is to create something
new and get value in the process.

Entrepreneurship is an important in the socio-economic life of a person. The versatility
of this concept affects the scientific views on it. Having examined the views of different
scientists, it can be argued that they are presented in multiple interpretive contexts.
Consequently, there are difficulties came up with the exact definition of the meaning of the
term “entrepreneurship”.

The various theories of entrepreneurship presented by the author in the study and the
definitions of the term “entrepreneurship” are only a reflection of the opinions of various
scientists. However, this allows systematizing and consolidating knowledge about the
historical formation of the term “entrepreneurship” and the transformation of its content
under the influence of globalization. As world trends develop and change so fast, the
concept of “entreprencurship” will be changing its essence and create new forms and types
of entrepreneurship.
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